
VOL. 07 ISSUE 01 JAN-FEB  2021A HOTELIER’S BIMONTHLY INSPIRATION - 6TH ANNIVERSARY SPECIAL ISSUE

R
s. 200

6 YEARS OF PERFECTION &
STILL EAGER

IN ASSOCIATION WITH



50
BWHOTELIER JANUARY-FEBRUARY 2021 www.bwhotelier.com

BW HOTEL IER INTERACTED 
WITH J.K .MOHANT Y, 

CMD, SWOSTI  GROUP,  TO 
CHART THEIR TRAJECTORY 

OF PROGRESS IN THE 
BACKDROP OF THE 

COVID-19 PANDEMIC. 

“WE ARE GETTING A 
GOOD RESPONSE ON 
OUR PROMOTIONAL 

OFFERS”

BY: SONALI MUKHERJEE

ODISHA AS a state offers art ,  craf t ,  cu l ture,  cu is ine, 
beaches, lakes,  mounta ins,  t r ibes,  the r ichness of  temple 
archi tecture,  r ich her i tage tour ism, r ich Odiss i  dances, 
the Tussar s i lk  woven sarees,  s i lver  f i l igree works,  r ich 
stone carved statues,  sand art  exhib i t ions,  the r ich eco 
tour ist  dest inat ions,  Bhi tarkarn ika,  the largest mangrove 
forest  in India.  The state of  Odisha is  much r icher in 
i ts  tour ism potent ia l  above the soi l  bes ides hav ing r ich 
minera l  resources beneath the soi l .

Odisha has t remendous potent ia l  for  eco /  wi ld l i fe 
tour ism lovers where one can get complete ly devoted 
to natures beauty and have a peacefu l  mind when one 
goes back. The eco /  wi ld l i fe  tour ism sector of  Odisha 
has been wel l  protected by the government and the forest 
department.  Odisha is  perhaps the r ichest Eco-tour ism 
state in the country.  Some places worth v is i t ing inc lude: 

Simi l ipa l ,  Satkosia Gorge, T ikarpada, Gahirmath Turt le 
Sanctuary,  Migratory Bi rds at  Chi l ika Lake, Debr igarh 
Eco-tour ism etc.  Beside th is,  Bhi tarkanika,  an eco-tour ist 
dest inat ion,  is  popular ly  known as a min i-Amazon. This is 
the only p lace in India where they guarantee tour ists to 
see largest populat ion of  g iant  sa l twater crocodi les,  e ight 
species of  Kingf ishers,  the nest ing of  Ol ive Rid ley turt les, 
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gett ing a good response on each and every promot ional 
offer  at  a l l  the i r  propert ies. 

ENSURING A SAFE AND HEALTHY STAY 
Dur ing th is unprecedented impact of  COVID 19, Swost i 
Group has been focusing round the c lock on the hygiene 
& c leanl iness of  a l l  the i r  propert ies (Swost i  Grand, Swost i 
Premium, Swost i  Chi l ika Resort  at  Chi l ika Lake, Gopalpur 
Palm Resort  at  Gopalpur-on-Sea, Swost i  Travels & Swost i 
Inst i tute of  Management & Socia l  Studies)  for  the heal th 
& safety of  a l l  the guests as wel l  as employees and have 
implemented a number of  precaut ionary measures to 
ensure the safety standards of  a l l  the i r  propert ies.  They 
are tak ing adequate steps for  sani t isat ion,  mainta in ing 
socia l  d istance, wear ing masks and very str ict ly  moni tor ing 
guest movement in the hote ls as per COVID guidel ines 
f ramed by the Min ist ry of  Heal th & Fami ly  Wel fare as wel l 
as the State Government.  They  are doing the i r  utmost 
best to prov ide a very safe and heal thy stay at  the hote ls. 
The State Government is  a lso tak ing proact ive measures 
to protect spread of  COVID 19. As the vaccines are now 
ro l led-out we are hopefu l  large number of  devotees or 
tour ists wi l l  en joy the fest iva ls l ike Gandhalepana Yatra, 
Mahabisuva Sankrant i ,  Rath Yatra,  etc.

DOMESTIC TOURISM TO DRIVE RECOVERY OF THE 
TOURISM SECTOR
Hospital i ty and the Tourism Industry world over has been 
battered and badly hit  by COVID-19. I t  wi l l  take at least 
one or two years after fu l ly l i f t ing of the lockdown per iod 
declared by the Government, for the tour ism business to 
get back to ful l- f ledged operat ions. People wi l l  be scared 
to travel by air  and train, people wi l l  be scared to attend 
meetings, conferences, weddings, social  funct ions etc.,  as 
social  distancing would become a standard pract ice. The 
hotel industry, which is dependent on transport,  a ir  and rai l 
t ravel,  is bound to take a beat ing for next 12 to 18 months.

Now the Domest ic Tour ism is the main force dr iv ing 
recovery to the tour ism sector.  A l though the domest ic 
tour ism f lows have a lso been heavi ly  affected by restr ict ions 
on the movement of  people but are expected to recover 
more quick ly once lockdown is l i f ted.  The most important 
th ing now is to focus on the vast  potent ia l  of  domest ic 
tour ism and a v igorous market ing p lan is  requi red. In 
a post-COVID-19 wor ld,  t rave l lers wi l l  love to t rave l  to 
p laces r ich wi th nature’s beauty and such dest inat ions 
that  make i t  easy to mainta in socia l  d istancing pract ices. 
Tour operators wi l l  need to get creat ive by designing 
i t inerar ies that  avoid publ ic forms of  t ransportat ion and 
crowded tour ist  areas.

I f  we g ive pr ior i ty  on Heal th and safety of  every 
tour ist ,  t rave l  in 2021 should be as exci t ing as we hope.n

mangroves,  and other terrestr ia l  wi ld l i fe .  Odisha Tour ism 
has a lso started eco retreat  at  Konark,  Bhi tarkanika, 
Dar ingbadi ,  Hi rakud & Satkosia to explore the eco-tour ism 
sector of  the state.

PROMOTIONAL OFFERS HELPING HOTELS 
Al l  the i r  hote ls and resorts were complete ly c losed s ince 
March 23, 2020 with zero occupancy and income t i l l 
August 2020.  In August 2020 Swost i  Grand, at  Janpath, 
Bhubaneswar opened, in September,  Swost i  Chi l ika 
Resort ,  at  Chi l ika Lake and Gopalpur Palm Resort ,  at 
Gopalpur-on-Sea opened and in November,  Swost i 
Premium, Bhubaneswar opened. The average occupancies 
in a l l  the i r  propert ies are extremely low and are increasing 
gradual ly  as domest ic as wel l  as internat ional  f l ights and 
t ra ins are not yet  fu l ly  operat ional .  However,  they are 

(Top-Bottom) Swosti Premium, Pool View
and Swosti Chilika Resort
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